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The more intelligible a thing is, the more easily it is 
retained in the memory, and contrariwise, the less intel-
ligible it is, the more easily we forget it. Benedict Sinoza

The goal of any speech, any presentation and in fact any 
conversation is to align your ideas and words, your tone 
and delivery, and your body language and expression, to 
have the maximum impact on whoever you are addressing. 

Your goal is to be memorable. 

Admittedly not every conversation needs to be held to 
these high standards, but there are many occasions when 
you want the power and persuasiveness of your message to 
create a vivid and an indelible impression. 

For example, most of the time, particularly in business set-
tings, we are attempting to influence someone’s thoughts, 
actions or feelings. The key question is what do you want 
your audience to remember in?

       -    5 hours?    -    5 Days?    -    5 Weeks?

                    ...if they don’t remember anything else?

The Four Rules for Effective Communication
In communication there are four key rules which help your 
audience to remember and retain your words and ideas.

1 - Rule of Frequency
Listeners will remember ideas or information they 
have heard more frequently.

How to Make Your Speech Memorable?
2 - Rule of Primary

Listeners will remember ideas or information they 
heard first during a presentation.

3 - Rule of Recency
Listeners will remember the last ideas or information 
they hear.

4 - Rule of Emotion
Listeners will remember ideas or information that 
touched their hearts.

Once you learn to repeat key concepts and important 
ideas, to make your communication purpose the first and 
the last thing you say, to link your conversation with some-
thing emotional, you  have the best chance of creating a 
lasting and a positive impression.

It is also important to ask, particularly before making a 
presentation or giving a public speech ...

• What do I want my audience to KNOW?

• What do I want my audience to DO?

• What do I want my audience to FEEL?

There are many occasions, both in business and in per-
sonal settings, when we need to get our message across 
with sufficient clarity to enable the listener to act on what 
we are saying. 

Implementing these simple rules of communication will 
certainly help you to become a more effective speaker.


